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r e a d e r  p r o f i l e

ONLINE
Consumers: 95%

Trade: 5%
SEX

Female: 70%

Male: 30%
AGE

Average Reader: 26 years old

21-30: 80%

31-40: 15%

41-50: 3%

Over 51: 2%
HOUSEHOLD INCOME

$75,000+: 70%

(It doesn’t matter how much people make, it matters how much they spend. 

According to J. Walter Thompson, 21- to 41-year olds spend 10% more

on everything than those over 41.)
OCCUPATION

Professional/Managerial: 60%

Marketing/Sales: 25%

Owners/Partners: 10%

Technical: 5%
AVERAGE $ PAID PER BOTTLE

$16.75 (retail)

(According a study conducted by Scarborough Research,

21- to 34-year olds are 84% more likely to spend $20 or more 

for a bottle of wine than those aged 35+.)

COUNTRY

United States: 95%

Other: 5%
SOURCE

Reader Survey
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